LEAD PARTNER:
Agentura na podporu regionalneho rozvoja Kosice, n. 0. (SK)
PARTNERS:

BORA 94 Borsod-Abalj-Zemplén Megyei Fejlesztési Ugyndkség Nonprofit Kft. (HU) EDUCATION FOR LOCAL

Pixel - Associazione Culturale (IT) DEVELOPMENT OF RURAL AREAS
Rzeszowska Agencja Rozwoju Regionalnego Spolka Akcyjna (PL)

Technicka univerzita v Kosiciach (SK)

RARR

RZESZOWSKA AGENCJA
ROZWOJU REGIONALNEGO

Agency for

the Support of
R G Regional
L) Development

[ b \

4
TECHNICAL UNIVER§ITY BORA 94
OF KOSICE BORSOD-ABAUJ-ZEMPLEN

For more information, please contact

Agentura na podporu regionalneho rozvoja Kosice, n. 0. (SK)
Contact person: Jan Dzurdzenik

Telephone: 00421 911 260 628

e-mail: jan.dzurdzenik@arr.sk

web site: www.arr.sk

S, Co-funded by the
R Erasmus+ Programme

of the European Union

This project has been funded with support from the

European Union. This press material reflects the views o 7 8
only of the author, and the Commission cannot be held - . s . — S " —
responsible for any use which may be made of the web site: www.arr. Sk/EldOI’a
information contained therein. Project Number: 2017-1-SK01-KA202-035388




Target groups

Aims

To strengthen the key competences
and skills of young people at their
final year at schools (VET
institutions and universities),
unemployed young people and
leaders in rural areas to help them
start a social enterprise in order to
better utilize local natural and
human resources, to increase
economic development of rural
areas and to prevent brain drain.

The most important indirect beneficiaries are unemployed from
risk groups, especially young unemployed people.
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Activities and results

Background

Many European countries have similar problems:

- High unemployment rate vs. lack of qualified people

- Long-term unemployment, young people unemployment
- Brain drain

- Depopulation

©® Handbook (How to Establish and Manage Social Enterprises) and
Best practices collection: The aim of this intellectual output is to
\/ develop a publication about social entrepreneurship where making
= a profit is not the main goal but creation of a social value is the
aim. Best practices collection as sub-output is proposed with aim
to illustrate and motivate users active in the relevant field.

Social entrepreneurs - our opportunity?

The "social economy" employs over 11 million people in the EU (December 2016),
accounting for 6% of total employment. @ Curricula for training series, teaching material and E-learning

BUT: . . videos: Curriculum will refer to the knowledge and skills which are
Social economy has very low share on overall employment in regions of Central expected to learn. Training series will be designed for primary
Europe (PL,SK,HU). target groups — (young people at their final year at schools; local

Conclqsm_n: o ) o L leaders, mayors, other local government employees and small and
Education in this field is necessary as basis for activities of municipalities, NGOs medium-size entrepreneurs). Video will contain good examples

and other relevant stakeholders. from all partners’ countries.
What are social enterprises? \ )
A social enterprise is an operator in the social economy whose main objective is to N\
have a social impact rather than make a profit for their owners or shareholders. e
” = ©® Game: Game creation is an innovative activity, which is aimed to
It operates by providing goods and services for the market in an entrepreneurial increase motivation, but also for easier process of education of
and innovative fashion and uses its profits primarily to achieve social objectives. young people. Game will be aimed to social entrepreneurship.
It is managed in an open and responsible manner and, in particular, involves é
employees, consumers and stakeholders affected by its commercial activities. A JARA
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